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Y cmammi posesiiHymo meHOeHYii po3sUMKy
PUHKY WOKo/1adHUX BUpo6iB 8 YkpaiHi. Jocri-
OKeHO AuHaMmiky 06csi2ig BUPOBHUYMBA WOKO-
n1aodHoi npodykyii YkpaiHu npomsizom 2015-
2017 pp., 3MiHy onumy Ha WokosiadHi Bupo6u,
3'coBaHO MPUYUHU criady BUPOBHUYMBa WOKO-
n1ady ma WoKonaoHUX BUP0GIs. Pos2assHymo
OCHOBHI yKpalHCbKi BUPOBHUKU WOKOMady ma
X micye y csimosomy pelimuHey npomsicom
2016-2017 pp. OUiHEHO OCHOBHI MOKA3HUKU
0isi/IbHOCMI  HAUKPYNHILWUX BUPOBHUKIB LWOKO-
nady, BUSIBNEHO, WO X 6ibwicmb cKopomusa
06csi2u BUPOBHUYMBA WOKO/1a0HOI MPOOYKUYj.
AHasi3 eKcriopmHo-iMnopmHux onepauyili rnoka-
3aB nepeopieHMayito PUHKY WOKOMa0HUX BUPO-
6i8 oCMaHHiMU poKamu.

KntouoBi cnoBa: wokosadHull puHoK, obcsie
BUPOBHUYMBa,  ronum,  yKpaiHCbKi  BUPO6-
Huku, csimosull pelimuHe “Top 100 Candy
Companies”, ekcriopm, iMrnopm.

B cmambe paccMompeHbl meHOeHYuu passu-
musi pbIHKa WOKOMa0HbIX U30esuli 8 YKpauHe.
UccnedosaHbl OuHamuka 06LEMOB [1Pou3-
BoOCmBa WoKosiadHol NpodyKyuu YkpauHbl 8
meveHue 2015-2017 2e., u3MeHeHue cripoca
Ha WOKo/Ia0Hble U30es1usi, BbISICHEHbI NPUYUHbI
crada rpoussoocmaa WOoKo/1a0a U WOKO/1a0HbIX
u3desnuli. PaccMompeHbl OCHOBHbIE  YKPAUH-
CKUe Mpou3sooumesu wokosiaoda u ux Mecmo 8
Muposom pelimuHze 8 meyeHue 20162017 2e.

OyeHeHb! OCHOBHbIE NoKasamesiu 0essme/lbHo-
cmu kpynHeliwux npouzsodumerel Wokonaoa,
BbISIBNIEHO, YMO 6O/ILWUHCMBO U3 HUX COKpa-
muso o6bembl npou3sodcmsa  LUOKo/Iao0Hol
MpPOOYKYuU. AHa/IU3  3KCMOPMHO-UMITOPMHbIX
onepayuti nokasa/s nepeopueHmMayuro pbiHKa
WIOKO/1a0HbIX U30e/1uli 8 noc/iedHue 200bI.
KnioueBble cnoBa: WOKOMAOHBIU  PbIHOK,
06beM MpPou3BOOCMBa, CrpPoC, YKpauHCKUe
rpoussooumesu, mMuposoli pelimure “Top 100
Candy Companies”, akcriopm, umropm.

The article considers trends of the market for
chocolate products in Ukraine. A study of the
dynamics of the production of chocolate in
Ukraine during the period 2015-2017 is inves-
tigated, the changes in demand for chocolate
products were detected and the reasons for the
decline in production of chocolate and chocolate
products have been clarified. The main Ukrainian
producers of chocolate products and their place
in the world rating for 2016-2017 are considered.
The main indicators of activity of the largest pro-
ducers of chocolate were estimated and it was
found that most of them reduced the production
of chocolate products. The analysis of export-
import operations showed a reorientation of the
market for chocolate products in recent years.

Key words: chocolate market, volume of pro-
duction, demand, Ukrainian producers, world rat-
ing “Top 100 Candy Companies”, export, import.

MoctaHoBKa npo6nemu. Lokonag — ue Aayxe
nonynspHWii i 3aTpebyBaHnin NPOAYKT AK B YKpaiHi, Tak
i B YCbOMY CBITi. BiH KOPUCTYETLCSA MONUTOM HaBITb 3a
yaciB ekoHoMiYHoro cnagy. OfgHak cborofHi cnocrepi-
raeTbCa NafjiHHA MICTKOCTI PUHKY LIOKonaay B Ykpa-
THi, 06YMOB/IEHE CKOPOYEHHSIM 06CSAriB BUPOOHMLTBA
Ta eKkcnopTy npoaykuii. Ll TeHaeHuis nos’AsaHa
3 HUW3KOK HEratuBHWX EKOHOMIYHMX Ta MONITUYHMX
YMHHUMKIB B KpaiHi, a TaKkoX i3 3aKpUTTAM €KCMOPTHUX
pVHKIB KpaiH MuTtHoro Coto3y, SIKMii € OCHOBHMM Co-
XnBayem yKpalHCbKOro LLoKoaay.

3arasiom pUHOK LLIOKOMady € BaX/MBOK cKnago-
BOK PVHKY KOHAMTEPCbKUX BUPOOGIB YKpaiHu, amke
OCHOBHI NO3uLjii Ha HbOMY 3aiiMaloTb came BiT4M3-
HAHI BUPOOHWKM LoKoNagy. Mpu UbOMY BUCOKMIA
piBEHb KOHKYpPEHUji MicueBMX BUPOOHUKIB 3a6e3-
neyvye He TiSIbKM SKICTb Ta CMaKOBi XapaKTepUCTUKN
BMPOOGMEHOro wokonagy, asie  gae amory niaTpumy-
BaTu AOCUTb CTabifIbHUA piBEHb LiH Ha HbOro. HuHi
PUHOK LLIOKONaAy YKpaiHu € npuBabnmBum He TibKn
AN BITYN3HSHUX BUPOOHWKIB, asne i Ans iHO3eMHUX
iHBecTopis [1].

OTxe, Us Tema € J0CUTb aKTyaslbHOK CbOrofHi,
amKe Maibke KoXeH nontobnse Ta Kynye Ui nacowy.
JocnigpKeHHs pUHKY, 06CsriB BAPOGHULTBA, EKCMOPTY
Ta iMNOPTY L€l MpoAyKLUiT € AyXXe BaXK/UBUM.

AHani3 ocTaHHiX gocnigpkeHb i nyo6nikauii.
[JocnimKeHHI0 TeHAEHLIN YKPaTHCbKOTO PUHKY KOHOW-
TepCbkMX BMPOOGIB, 30KpEMa PUHKY LUOKOMaAdy, npu-

CBATUMIM CBOI npaui Taki HaykoBUi, Sk O. lanyLiko,
A.TarapiHa, O. Mo3srosa, C. 3a60n0oTHuiA, |. JlazebHa.
IcTopito BUHaxoay Lwokonagy gocnigxysas |. Cupox-
MaH, a Moro Ccnoxueyi BNACTUBOCTI BWCBIT/IVB
H. OdbnieHko.

MocTaHoOBKa 3aBAaHHA. MeTow cTaTTi € Teope-
TUYHE I NpakTUYHe AOCNIMKEHHS PUHKY LLOKOMaAHNX
BMPOGIB, WO NpeacTaB/eHi Ha PUHKY YKpaiHu.

Buknap ocHOBHOro marepiany AocnigXeHHs.
OpHVIM 3 HalibiNlbLl NepCneKTUBHUX CETMEHTIB CBITO-
BOr0 KOHAUTEPCHLKOrO PUHKY € LWOKonagHuin. OgHak 3
ornagy Ha HW3bKuii piBeHb AOXOAIB HACEeNeHHs cno-
XMBaHHA LWIOKOMaay B YKpaiHi iCTOTHO BiAcTae Bif
po3BuHeHUX kpaiH €C Ta MNiBHIYHOT AMepurKn. IcTopis
BMHAaxXoAy LWOKoMagy carae npuoinsHo | Tuc. pokis 4o
Hawoi epu. Togi BiH ByB BMK/IKOYHO HAMOEM Ta BXW-
BaBCH Y XO/I04HOMY BUIrNA4i: 06CMaxeHi kakao-606u,
O caMmi No cobi MatoThb FipKWiA CMak, 3MillyBasIics 3
BOA010, a MOTIM Y L0 CyMmill AoAaBaBcsa nepelb Yui
[2, c. 137-138].

CbOrofHi navTKa Lwokonagy — ue 3BUYHUIA Npoao-
BOMbYMIA TOBap, LU0 Bpakae acoOpPTUMEHTOM, BUHa-
Xogamy Am3aliHy Ta CMakoBuMy BnactupocTamu. Lle
He OMBHO, af)e, 3a CTaTUCTUKOW, 73% ykpaiHuiB €
NOCTiiHUMK crioXmBavamun LWokonagy. LUokonag €
Dkepenom eHeprii. XXupy Ta uykop, Akux 6arato B
LIOKONafdi € OCHOBHVMMMK nocTavasibHUKamy eHep-
rii 4na opraHiamy. MarHidi Ta Kanii, Wo MIiCTATbCS B
HbOMY, HEOOXiHI 4719 HOPMabHOT PO60TU M’A3IB Ta
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HEpPBOBOI CUCTEMMW, TOMY LLIOKO/IAaZ, KOPUCHWUIA OiTAM,
a TakoX TWUM, XTO 3aliMaeTbCs CNOPTOM.

ICHye TakoX fAymka npo Te, WO Kakao mnonin-
Wwye poboTy IMYHHOI CUCTEMU. Y NiKYBaSIbHUX LiNsAx
Kpalle BUKOPWCTOBYBaTW /INLLE BWCOKOSIKICHI COPTU
ripkoro Liokonagy. Takox LIOKOMag, BXuBawTb A/1A
noninweHHs HacTpow. Came uUei NpoaykT 3aiiMae
TPETUHY PUHKY KOHOWTEPCbKOrO BMPOGHMLTBA YKpa-
THK [3, c. 299].

Lokonan i wokonagHi BMPOGM 3aBXau Kopwc-
TYBaUIMCA MOMY/SAPHICTIO Ccepef HaceneHHs Ykpa-
THW. 3a nonynspHIiCTIO cepef KOHAUTEPCLKUX BUPO-
6iB LOKONaA nocigae gpyre Micue, MOCTynawuumchb
Ti/IbKM GOPOLUHAHMM BMpo6am. OfHakK yKpaiHCbKuii
LLIOKONAAHNIA PUHOK 3a/MLLIAETLCA HeCcTabinbHMM Ta
MOCTIMHO 3MIHIOETbCA. Ha prHKY YKpaiHu iCHYHTb
[AeKiNbKa KpynHUX BUPOOHNKIB LLOKOAAAHOT NPOAYKL;I.

1) “ROSHEN". KoHauTepcbka kopnopawis BXO-
OWTb [0 cKnagy rpynu «YKpnpoMiHBECT» Ta iCHye 3
1996 p. OguH 3 HaMbINbLUMX BUPOOHMKIB KOHANUTEP-
CbKUX BMPOGIB B YkpaiHi Ta CxigHin €sponi. Y peii-
TuHry “Global Top 100 Candy Companies — 2017”
BOHa ysBiiwia go TOM-30 kpawmx BUPOOHMKIB KOH-
ONTepcbKOT Npoaykuii, nociswn 24 wmicue. ®abpuku
KOMnaHii po3TalloBaHi B YkpaiHi (Kuiscbka, KpemeH-
yyubka, BiHHMUbKI dhabpuku), JuTei (Knaineacbka
habpuka), YropwmHi (Bonbonetti Choco Kft) Ta Pocii
(luneybka kOHAMTEPCHKA habpurka).

2) «<ABK». KomnaHis 6yna 3acHoBaHa Yy
1991 p. o1 NOCTaBOK Kakao-npoAyKTiB Ha KoOHAUTep-
Cbki pabpuku. MNoTiMm BoHa novasia BUPO6GNATH COMo-
pouli. CborogHi BoHa Bx0oAMTb A0 cknagy 20 Haii-
GiNIbLUMX KOMMaHIn cBiTy. Y pentuHry “Global Top
100 Candy Companies — 2017” nocigae 67 micue.
[o cknagy kopnopauii «ABK» BXogATb JlyraHCbka
KoHauTepcbka pabpuka, MykadiBCcbka KOHAUTEp-
Ccbka (pabpuka, [HiNponeTpoBCbka KOHAWUTEPCbKa
thabpuka, TOB «bmpxona: BUPOGHNULTBO rNa3ypix».

3) “Konti”. KomnaHisi 6yna 3acHoBaHa B 1997 p.
Ta BXOAUTb A0 Tpilikv nigepis ranysi. [lo cknagy KOM-
naHii BXOAUTb cyyacHa KOCTSAHTUHIBCbKa KOHAUTEp-
Cbka (hpabpuka Ta NOMCTUYHUIA LEHTP Knacy «A»
B MicTi [Hinpi. Y pentuHry “Global Top 100 Candy
Companies” “Konti” nocigae 43 micue.

4) «CsiTou». JIbBiBCbKa KOHAOUTEPCHKA (habpuka,
icTopis sIKoi po3noyanacsa B 1962 p. Togi 3 KOHAM-

Tepcbki pabpukn ob’egHannca B OAHy Mg Ha3BOH
«UepBoHa TposHAa». Y TOMY X poLui Ha3By 3MiHWUIM
Ha «CBiTOY». KOHTPONbHWIA NakeT akLjiii HanexuTb
kopnopauii “Nestle”. ¥ 1998 p. komnaHia ysiiwna
no cknagy “Nestlé S.A.”. Ha ykpaiHCbKOMY PUHKY
NONy/IAPHICTI0O KOPUCTYETLCA MAUTKOBUIA LIOKONaS |
LyKepku Ha Bary 6peHgay [4].

Ha BiTUM3HAHOMY PUHKY BUPOOGHMKIB LLOKONady Ta
LIOKONaAHUX BUPOGIB B TPIlKy Nigepis BXoAATb KOp-
nopauisa “ROSHEN" (29%), «ABK» (18%) i «<KOHTI»
(16%) (Tabn. 1). IHWIi BMPOGHMKKN, a came «CBIiTO4Y»
(rocnogapem € wBelinapcbka “Nestle”), «)K/1», «MoH-
Jenic YkpaiHa», «bickBiT-llOKONaA», YTPUMYHOTb MO
5-6% puHKY.

[0 wopivyHoro cBiToBoro pentuHry “Top 100 Candy
Companies” y 2017 p. yBiAlLAN Taki YKpaiHCbKi KOH-
antepcbki kopnopauii, sk “Roshen”, “Konti Group”,
«ABK». LlonpaBaa, yci BOHU TPOXW OMyCcTUANCA B
PeTVHIY MNOPIBHAHO 3 MUHY/IUM POKOM.

Mepwe micue B TON-100 nocina amepuKaHCbKa
kopnopaujsi “Mars Inc.”. Ti uucTuii o6esr npoga-
XiB, 3riAHO 3 OUIHKaMWN YKNaAHWKIB PENTUHTY, csrae
18 mnpg gon. Ha pik. Komnanis Bonogie 52 dabpu-
Kamu B YCbOMY CBITi, ie npautoTb 34 T1cAdi pobiT-
HUKIB.

Cepef, YKpaiHCbKNX BUPOOHUKIB HANOTYXXHILLUM
BM3Ham “Roshen”, skuii HanexuTb NpesngeHTy
MeTpy MopolweHky. Kopnopauisa 3a pik onyctunacs 3
22 Ha 24 micue. MNpoTe uncTuii NpubyToK 3a1MLWnBCS
He3MiHHUM, cknaswn 800 MH. gon. “Roshen” Hane-
XWTb BiciM pabpuk, Ae npautooTb 10 Tucay ocib.

“Konti Group”, WO HaNexnTb eKc-perioHany
Bopucy KonecHikoBy, MOCyHynacb Yy PeWTUHry Ha
N'ATb No3uuiii, nociswm 43 micue. Ynctuii npuoy-
TOK CTaHOBUTb 469 MNH. gon., wo Ha 1% meHwe 3a
TOPILLHIA MOKa3HWK. Y KOMMaHii € M'ATb 3aBofiB, Ae
npaves/aliToBaHi Maimxe 3,8 Trcsdi filogei.

«ABK» 6i3HecmeHa Bonognmupa ABpameHka
nocina 67 micue (Topik 6yno 62). Ynctuii npubyToK y
275 MNH. Jon. koMmnaHii 3a6esneunnu 3,5 Tucadi npa-
LiBHUKIB TPbOX 3aBOAB [5].

Jocnigpkyoun puHOK LWoKonaay B YKpaiHi, BBaxa-
€MO A0LiTbHUM NPOBECTUN aHani3 AisNbHOCTI came UuxX
BMPOOHMKIB. [JUHaMika OCHOBHWX MOKa3HWKIB Aisifib-
HOCTi UMX nignpuemcTs npotsarom 2014-2017 pp.
npeacrasneHa B T1abn. 2.

Tabnuuya 1
YKpaiHCbKi BUPOGHUKN Y CBITOBOMY pPeUTUHTry npotsarom 2016-2017 pp.
oKasHNKW 2016 p. 2017 p.
“Roshen” | «ABK» “Konti” “Roshen” «ABK» “Konti”

Unctuin 06cAar npofaxis, MAH. 40N, 800 269 473 800 275 469
KinbKicTb npauiBHuKiB, OC. 10 000 2 300 8 097 10 000 3500 3792
KinbkicTb habpuk 8 3 5 8 3 5
Micue y CBITOBOMY peRTUHT

“To;I)J' 18/0 Candy go?npanies)’l’ 22 62 38 24 67 43

[kepeno: nobydosaHo 3a daHumu oxepena [5]
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Tabnuua 2

[AvHamika OCHOBHUX NOKa3HUKIB AiSNIbHOCTI BUPOGHUKIB LWOKONaay YKpaiHu
npotarom 2014-2017 pp., TUC. FPH.

YucTtuii goxip Big peanisayii npogykuii ”
o nHziI:,.a;; o (ToBapiB, po6iT, nocnyr) Yuctuii npnéyToK/36UTOK
Anp 2014 p. 2017 p. BiAXVUNEHHs 2014 p. 2017 p. BigXVUNeHHs

Roshen 294 354 259 205 -35 152 34 816 2768 -32 048
Konti 2616 316 1025 481 -1 590 835 711 684 (92 449) -804 133
ABK 2767 298 - - (1122 925) (133 325) (985 600)
Csitou 1 352 505 2 300 601 948 096 22 109 082 109 060

[xepeno: nobydosaHo 3a daHUMU Oxepesa [6]

Tabnuya 3

3MiHa 06CAriB BUPOGHULITBA LLOKOIaAHOT NPOAYKLiT NiANPUEMCTB YKpaiHn
npotarom 2015-2017 pp., T

Hassa nignphemcTea Poku BiaxuneHHs 2017 p. Big 2015 p.
2015 2016 2017 +l-
Roshen 55 753 51714 48 580 -7 173
ABK 68 860 38902 44 222 -24 638
CsiTou 12 105 9 451 9321 -2 784

Lkepeno: nobydosaHo 3a daHumu oxepena [7]

3 paHux Tabn. 2 MoXHa 3pobuUTU BUCHOBOK MPO
noriplweHHs piHaHCOBUX pesy/bTatiB  AifNIbHOCTI
nignpuemcTea npotarom 2014—-2017 pp. «KOHTi» Ta
«ABK» y 2017 p. noHecnn 36UToK B cymi 92 449 rpH.
Ta 133 325 rpH. BignosigHo. MNpoTArom LUMx pokiB Ha
nignpuemcTBi “Roshen” 3MeHLUMBCS 4nCTWIA aoxia,
O € HacC/MigKOM 3MEHLUEHHS YMCTOro nNpubyTKy Ha
32 048 rpH. MoripweHHa gisnsHocTi GinbwocTi nig-
NPUEMCTB Y KpaiHi € Hac/igKOM HecTabilbHOro eko-
HOMIYHOTO Ta NONITUYHOIO cepefoBuLLa.

TakoX MOXHa crnocTepiraty TeHAeHLilo Ao cnagy
nonuTy Ha LoKonagHy npoaykuito. Lle moxe 6ytn
Hacnigkom TOro, WO Benvki rpasli BTpaTuau CBOI
nigNnpueMcTBa Ha CXOAi KpaiHW, a TakoX 3HU3UIUCH
KyniBesibHa CMPOMOXHICTb HacCeNeHHs W nonut Ha
conofke. Ha oymKy reHepasibHOro Ampektopa KOoH-
autepcbkoi  kopriopauii  “ROSHEN” B’auecnasa
MocKasieBCbKOro, NONUT Ha LLIOKONAAHY NPOAYKL0
nagae i3 cepeguHun 2013 p. Togi 6yno BMpo6GIEHO
328 Tuc. T LWoKonaay i NpoAykKTiB, WO MICTATb Kakao,
WO Ha 2,7% MeHwe, HX y 2012 p. Bxe y 2014 p.
LLIOKOMIaHOT NpoAayKuii 6yno supobneHo 230 Tuc. T.
Lle Ha 29,7% MeHLue, Hix y 2013 p. ¥ 2015 p. Bupo6-
HULUTBO LUOKOMaZy CKOPOTU/IOCh Ha 21% NOPIBHAHO 3
2014 p. Bcboro 6yno BUrotoeneHo 182 Tuc. T LWOKO-
nafHoT NPoAyKLiT.

Y 2016 p. BUPOOHMLUTBO LIOKONAAY MPOAOBXY-
BaNO nagatu. Xoda OyBannm Micsli, Konu Bigoby-
Basiocs 3pocTaHHA BMpoOGHUUTBa. Hanpuknag, Yy
cepnHi 2016 p. BMPOOGHUUTBO LWOKOMaQy 3pPOC/o
Ha 9,7% nopiBHAHO i3 cepnHem 2015 p. Bcboro B
cepnHi 6yno surotoBneHo 15,1 tuc. T. OgHak BXe
y BepecHi 2016 p. umdopn 3HOBY Bnanau. 3a Micsiub
6yno BupobneHo 17 tuc. T wokonagy, wo Ha 0,4%

MeHLe, HiX y BepecHi 2015 p. 3a ciyeHb-Bepe-
ceHb 2016 p. BurotoBneHo 113 Ttuc. T wWokonagHol
npoaykuii. Lle Ha 5,7% MeHLwe, HbX B aHanorivyHui
nepiog 2015 p. [4].

BesnocepenHbo Take nafiHHA 06CAriB BUPOGHU-
LiTBa MOXHa 306pa3nTi Ha npuknagi AoCnioKyBaHNX
nignpvemcts (Tabn. 3).

3a nogaHoo B Tabn. 3 iHcopmaliewd HaouyHO
306pasnmMo AuHaMmiKy 3MiHW 06cAriB BUPOOHMLTBA
LLIOKOMaZHMX BUPO6IB UMX NiANPUEMCTB MNPOTATOM
2015-2017 pp. (puc. 1).

MpuynHamu cnagy BUPOGHULTBA LLOKONa4y CTaslu:

— [eBasbBaLis rpuBHi;

— 3HWKEHHS KYNiBE/IbHUX MOX/IMBOCTEN Hace-
NEHHS;

— 3aKpUTTHA POCINCLKOr0 PUHKY;

— 3pOCTaHHS LjiH Ha kakao-606u Ii Lykop.

Heabusiky ponb B AOCNIAKEHHI LIOKONAaAHOro
PUHKY BigirpaloTb €KCNopT Ta iMNOPT i€l NPOAYKLIT.

3rigHo 3 AaHuMn [lepXXaBHOT CyX6U CTaTUCTUKM
YKpaiHa eKkcrnopTyBasia LOKoMagHuX BUPOOIB 3a BiCiM
micauis 2018 p. Ha $101 minbiioHis. MpoTe 3a gocni-
[pKyBaHWiA nepiof 3 2013 no 2016 pp. cnocTtepirasiocs
3HWKEHHSA 06’€EMIB E€KCMOPTY YKpPaiHCbKMX CONOAOLIB
Maike Ha 31%, konu BiH cknas 281,4 Tuc. T. Y 2016 p.
3HAYHO nocunmnacbk TEHAEHLA A0 CKOPOYEHHS eKC-
nopTy yKparHcbkoro wokonagy. ¥ 2015 p. BuBe3eHo
LIOKOMaAHOT npoaykuii Ha cymy 158,9 MnH. gon. 3a
ciueHb-BepeceHb 2016 p. YkpaiHa ekcnopTysana
wokonagy Ha 88 mMnH. 595 Tuc. gon., WO o3Havae
iCTOTHMIA cnag,

Haibinblwe wokonagHoi npoaykuii 6yno cnpsimo-
BaHO B KasaxcTaH (Ha cymy 16,7 MaH. gon.), Mpysito
(6,7 mnH. gon.), binopycs (6,3 M/H. gon.) [4].
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Cepef, NPUYMH 3HWKEHHS EKCMOPTY CAij, Ha3BaTu He
JILLIE 3MEHLLEHHS CMOXMBAHHSA Ta 3aKpUTTA AesKMX M-
NPUEMCTB, aJie i 3HMKEHHS ekcnopTy Ao Pocii, sika byna
OCHOBHMM PUHKOM 30yTYy. 3aKpuUTTSA POCIACBKOTO PUHKY
3HAYHO 3HM3UI0 EKCMOPTHI MOX/IMBOCTI YKpaiHu. Moku
He OyayTb HanarogkKeHi HOBI PUHKM 36yTy, BUPOG/IEHY
LLIOKOMaAHY NPoAyKLito Byae Hikyau aisatu. Y 2015 p.
€C 3a60pOoHMB YKpaiHi eKCnopT KOHAUTEPCLKOT NPOAYK-
uji 3 ropixamu. 3 2016 p. Lo 3a60pPOHY 3HSAN, LLO AASTO0
3MOry eKcropTyBaTy GinbLue LLIOKONaay 1 LyKepok.

[0M10BHI cnoxuBadi yKpaiHCbLKOro Lwokonagy npo-
Tarom 2017 p. 306paxeHi Ha puc. 2.

Nipepamn cepepn cnoxusadiB yKpaiHCbKOro LIOKO-
Napay TawokonaaHux Bupo6isy 2016 p. 6ynm KazaxctaH
(9,9 Tnc. 1), Mpysia (5,4 Tuc. 1), Mongosa (4,6 Tnc. 1),
Binopychb (4,4 Tuc. T), AsepbaiimpkaH (4 Tuc. T).

MpoaHasizyemo ro/ioBHMUX eKCMOPTEPIB LWOKoNa-
HMX BMPOGIB B YKpaiHi (Tabn. 4).

CTpyKTypa ro/fIOBHMX €KCMopTepiB YKPaiHCbKOro
wokonagy npotsarom 2017 p. 306paxeHa Ha puc. 3.

KinbKiCTb iMNOPTY Ha TepuTopii YKpaiHu Takox
ckopouyeTbca. 3a 2016 p. 40 YkpalHu BBE3/N LLOKO-
nagy Ha 70,5 msH. gon. 3a 9 micauis 2017 p. imnop-
TOBaHO LoKonaay 6yno Ha 45,1 mnH. gon. Haibinb-
LWMMKX nocTadasibHMKamu ctanu Monblwa (Ha cymy
16,5 mnH. pgon.), HimeuunHa (7,4 mnH. gon.), Higep-
nanam (7,3 MH. gon.).

OfHI€0 3 NMPUYMH CKOPOUYEHHS «YUCTOro» iMMOpPTY
MOXHa Has3BaTu MOLIMPEHHA Ha TepuTopii YkpaiHu
JISTbHOCTI MKHApPOAHMX KOMMaHin 3 BMPOGHMLTBA
Lokonagy. BoHn BMpoGnstOTb Ha TepuTopii KpaiHu
NpoAyKLito 3apybikHMX 6peHais [4].
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B BYXTANITEPCbKUIA OBJIK, AHAI3 TA AYANUT

Tabnuusa 4
FonoBHi ekcnopTepu WOKONAAHOro PUHKY YKpaiHu y 2017 p.
MoKa3HMKK 2017 p.
“Roshen” «ABK» “Konti” «CBIiTOU»
YacTtka komnaHii B ekcnopTi NpoaykTis, % 20,22 2,42 0,25 0,58
M/H. rpH. 797,9 95,5 9,87 22,9
LLlokonap, kakao- ) LLlokonapg ta Llokonapg ta
MpoaykTy ekcnopTy KoMnaHii Macso, Kakao-xup, Lcl)fm:’:'?‘ﬁ Tg KE?(KTi KaKaoBMIiCHi KakaoBMICHi
KaKao-nopoLuok poay NPOAYKTH NPOAYKTM
[kepeso: nobydosaHo 3a daHuMu oxepena [8]
YacTka KomnaHii B eKcnoprTi
npoAaykris, %
2,42% 0,155;5 0,58%
B Roshen
N ABH
W Konti
B CeiToM
20,22%
Puc. 3. CTpyKTypa 4yacTKM KOMNaHil B eKCNOPTi LWOKONaAHUX NPOAYKTIB
Ha PUHKY YKpaiHu y 2017 p., %
BucHoBKM 3 npoBeAeHOro AOC/ifXEeHHS. 2. CupoxmaH |., 3agopoxHuit |, TMoHoMapboB

OpfHuM 3 Halibinbl NepcneKkTUBHUX CErmMeHTIB CBi-
TOBOTO KOHAUTEPCbKOTO PWHKY CbOFOAHI € LUOKO-
nagHuii. OgHak 3 ornsay Ha Kpu3oBi NOAIT OCTaHHIX
poKiB, fIKi BHEC/IM 3HAYHI 3MiHW B PO3BUTOK ranysi
Ta NOCTaBW/IM HOBI BUK/IMKW Nepes BUPOOHUKaMMU,
MOXHa cnocTepiraTu 3arasibHe CKOPOYeHHS 06CsriB
BMPOGHULTBA LLOKOMAAHOT NPOAYKLIT, CYTTEBY 3MiHY
€KCMOPTHUX OpIiEHTMpIB rasy3i. B YkpaiHi cnocTte-
piraeTbCsA NOCTIHMIA cnag NOnNUTY Ha LLOKoNagHy
npoaykuito. BiH posnouyaBcs we y 2013 p. i 6yB
BUK/TMKAHWIA 3HWKEHHAM KyniBEe/IbHOI CNPOMOXHOCTI
HaceneHHs. TakoxX MOXHa nobaynTn nagiHHA ekc-
NOPTY Ta IMNOPTY LWOKONaAHOT NPoAayKUii. MpuinHo0
LbOro CTa0 3aKpUTTS POCINCHKOro PUHKY A1 YKpa-
THCbKOro Lwokonagy. Kpim Toro, He BCA yKpaiHCbKa
WoKo/MagHa NpPOAYKUis BiAMNOBIAE €BPONENCHKAM
BMMOram, TOMy A1 BUXO4Y Ha €EBPONEencbKknii pUHOK
HeOobXigHO 3MIHUTW CTaHAapTU BUPOOGHULTBA LUOKO-
nagy i WokonagHux BUpPooGiB.
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ANALYSIS OF THE MARKET OF CHOCOLATE PRODUCTS IN UKRAINE

Chocolate is a very popular product, both in Ukraine and in the whole world as well. It is in demand even
during the recession. However, today there is a drop in the capacity of the chocolate market in Ukraine, due to
the reduction of production volumes and exports of products. This trend is associated with a number of nega-
tive economic and political factors in the country, as well as the closure of the export markets of the Customs
Union countries, which is the main consumer of Ukrainian chocolate.

In general, the chocolate market is an important part of the confectionery market of Ukraine, and domestic
producers of chocolate occupy the main indicators on it

There are several large producers of chocolate products on the Ukrainian market, namely “ROSHEN"
(29%), “AVK” (18%), “KONTI” (16%) and “Svitoch” (5—-6%).

During the research on the chocolate market in Ukraine, was carried out an analysis of these enterprises’
activities, and revealed deterioration in financial performance of enterprises in 2014—2017.

In addition to that, there is a tendency to decline in demand for chocolate products. This may be the result
of large players lost their business in the east, as well as the purchasing power of the population and sweet
demand. In turn, the cause of the decline in chocolate production was the devaluation of the grivna, the decline
in the purchasing power of the population, the closure of the Russian market, the growth of prices for cocoa
beans and sugar.

Exports and imports of these products play an important role in the research of the chocolate market.

According to the State Statistics Service, Ukraine has exported chocolate products for eight months this
year to $101 million.

Among the reasons for the decline in exports are not only the reduction of consumption and the closure of
some enterprises, but also the decline of exports to Russia, which was the main market for sales.

The number of imports in Ukraine is also decreasing. In 2015, Ukraine imported chocolate for 70.5 million
dollars. For 9 months of 2016, imported chocolate was $45.1 million.

One of the reasons for the reduction of “clean” imports is the spread of international chocolate production
companies on the territory of Ukraine.

To make a conclusion, the crisis events of recent years have brought about significant changes in the indus-
try and brought new challenges to producers. Therefore, in order to enter the European market, it is necessary
to change the standards of production of chocolate and chocolate products.
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