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- The reliability of indicators for determining the value of enterprises and information sup-
port for this;

- The reliability of information support for all areas of business — depending on the results
achieved [3, p. 114].

The study of the experience of European countries on the functioning of securities markets
allows us to conclude that the practice of their emergence and functioning is accompanied by eco-
nomic processes in countries and is closely dependent on business.
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MARKETING MANAGEMENT OF ENTERPRISES AND ITS TOOLS

The paper examines theoretical and practical approaches to business management based on
the marketing concepts and tools that are targeted at the market and consumer needs. The paper is
devoted to substantiation of theoretical, methodical and practical bases of the application of mar-
keting tools for managing economic activity of enterprises.

Comprehension of marketing as a philosophy, concept, function and style of enterprise man-
agement means organization of the achievement of enterprise’s goals through maximum meeting
the needs and active influence on their development, i.e. marketing management.

Marketing management of the enterprise is based on the following three main points:
1. Information from the external marketing environment is the basis for making management deci-
sions at the enterprise. 2. Constant market research determines the activities of the enterprise in the
market. 3. Enterprise management is targeted at the active influence on the needs and the market
[1].

Marketing management of enterprises involves such components as the orientation of the
enterprise to market needs; strategic approach; focus on commercial success; quick response to
changes in the marketing environment; support of competitive advantages; availability of a system-
atic and comprehensive approach to the enterprise management; program-target approach [2].

The general scheme of marketing management of enterprises includes input information
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about the state of internal and external marketing environment of the enterprise, the subject of man-
agement (the enterprise management, management analysts, experts, consultants, innovators), man-
agement mechanism (goals, strategies, functions, resources, methods, tools , technologies, structure)
and management objects (economic activity, business processes, economic relations between mar-
ket participants).

Marketing management performs general management functions that are market and con-
sumer oriented. The main functions of marketing management include marketing analysis, market-
ing planning, marketing motivation and marketing control. These management functions are im-
plemented through the comprehensive use of marketing tools.

In the process of functioning of economic relations, throughout its history, the humanity has
developed three fundamentally different tools of governance, i.e. influence on people and their
communities, namely hierarchy, culture, market. In market conditions (and only in them) marketing
tools play a leading role in management.

Marketing has a fairly wide range of management tools. However, among all the existing
marketing tools, there are basic ones that ensure close relationships between the company and its
customers, form a set of measures aimed at influencing market participants.

Scientific systematization of marketing management tools originated when the term “mar-
keting mix” (marketing complex) was used for the first time. In the general sense, marketing mix is
a set of marketing tools, a totality of management tools that the company uses to influence the target
market in order to achieve the expected response. In its classic form, marketing mix consists of the
product, price, promotion and place (the concept of “4P”) [3]. The main marketing tools are prod-
uct, pricing, distribution and communication policies of the enterprise. These tools are selected and
used through the procedures of the marketing mix.

Along with the transformational market changes in the XX-XXI centuries, there could be
observed an development of the “letter concept”, as a result there emerged new models, in which
the basic tools of marketing were supplemented with new components or changed. However, in our
opinion, almost all alternative models of the marketing mix are based on the classic model of mar-
keting tools of the “4P” concept.

Based on the suggested approach to understanding marketing management of the enterprise
and given the needs of practical use of marketing tools for enterprise management, we offer to di-
vide them into the tools of marketing management of the enterprise and tools used for its implemen-
tation. We propose to refer marketing research and marketing information system to the tools of
marketing management support, while marketing commaodity, pricing, distribution and communica-
tion policies of the enterprise are suggested to be referred to implementation tools.
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KJIUMYYK B.!
1Xmeﬂbyuubl<uﬁ OEHIIVM, Vkpaina.

VYKPATHCBKO-MTOJbCbHKI B3AEMHUHU CEJSH HOJALIA B KOHTEKCTI
CIILIBHOI'O MHUHYJIOT'O 1 CbOI'OJAEHHS JABHBOT'O
HAJJHICTPAHCBKOI'O CEJIA BIYIBXOBEIb

YKpaiHChKO-TIOJIbCBKI B3a€EMUHH HOJUILCHKOT0 HAaceJIeHHs B nepion icHyBaHHs Pedi [Tocno-
JUTOT Ta HACTYIHOTO MaHyBaHHA TyT Pociiicekoi immepii 3 1792 poky mocinaroTe 3Ha4HE Micle B
icTopuko-kpae3HaBumx gocimkennsx Esdumis (FOxuma) Mocunopnua CimiHcbKoro, 30kpema, Ha
cropiHkax Horo kHuru «IIpuxonel u nepkBu [lonoabckoil enapxum», sika cTaja OCHOBOIO HaBYallb-
HOTO MOCIOHMKA JJIsi YYHIBCHKOI Ta CTYAEHTCHKOI MosoAl kpato «Ilctopist micT i cim XMelbHUYYU-
H» (3a mpamsmu FOxuma Cimiacbkoro i Mukomu TeomopoBuya), mo modauus cBit y 2011 pori.

V 3i0paHux 3 TOTIOMOTOIO CBSIIEHHHKIB, OCBITSH 1 CIIOABI)KHUKIB-KPA€3HABIIIB 3 YCiX peri-
oHiB IToxinbebkoi ryOepHii i onpanboOBaHUX Kpae3HaBUMX MaTepiayaX, HE CIIOTBOPEHO Ha JIOTro1y
iMmiepii iCTOpUYHOI MPaBAU Ta 3MICTOBHO BiIOOpaXEeHO >KUTTA, MOOYT, KyJIbTYpy, €THIYHI 0COOIN-
BOCT1 MICILIEBOTO HACEJIECHHS 3 YKPAiHCHKUM, MOJIbCHKUM 1 €BPEHCHKUM KOPIHHAM, MIKYCOOHII Mic-
LIEBUX HUIAXTHYIB, SIKI B IaBHUHY He Ipe0dyBaiu po301MHUILKUMH HalaJaMyd Ha MAa€THOCTI OJUH
OJTHOTO Ta rpa0yHKaMH MaiHa MiCLEBUX >KUTeIIB. YepBOHOIO HUTKOIO B IIMX OMMCAX KParo MPOHHU-
3aHO 1CTOPII0 HOr0 €eKOHOMIYHOI'O PO3BHUTKY Ta BiI0Opa’ke€HO MPOBIAHY POJIb y IIboMY Iporeci Peui
[TocronuTOl, KOJOHI3AIlI0 MOJECHKAM HACENICHHSIM TOIUIBCHKAX 3€MelNb, PO30PEHUX, CITYCTOIIIe-
HUX 1 30€3JII0THIINX BiJ TaTapchbkuxX HaoiriB. Kpim 1poro,.

[Tpuknagom poMy € ceno BinbxoBeupb - crapoBHMHHE ceno HagiHiCTpsSHIIMHM, MPO sIKe
BIeplIe 3rajayeThest B 1443 poii B sxanyBaHiil rpamoTi koposist Bnaaucnasa Il nursxtuay Xpuctu-
Hy lllykoBcbKOMY, SIKMI OTpUMYBaB IPaBO HUM BOJIOJITH 1 MPOJABATH HOro pa3oM 3 cenoMm bopcy-
ku B kKa3Hy 3a 300 rpuBenb. OnHak, OaraToitoHe ceno depe3 90 pokiB CTaio MyCTKOIO - MiJ Yac
OJTHOTO 3 TaTapChbKUX HAOIriB MiCIIEB1 )KHUTEI HE 3MOIJINA BiIOOPOHUTHCH BiJl CTETIOBUX HAaJHUKIB
1 Oynu morpaboBaHi, 3HaYHa YyacTHHA iX Oyia BUpi3aHa B ypouuili «Pi3aHiBKa», a XTO BUXKUB - I1OT-
panuB y oJIOH 1 pabcTBo 10 TaTtap. Big BunbxiBls 3auIMIOCH JIUIIE 3TapUILE.

B npyriit nonoBuni X VI CTOMITTS NMOCHOANTI 3HOBY 3aCEIHMIIN 1 CHIIBHUMH 3YCHIIISIMHU Biji-
POJMIIN CIUTIOHJPOBaHE TaTapaMH cesio, ne B 1583 pori yxe 3’BUBCS caMOCTiHHUIA MpaBOCIaBHUN
MIPUXOJ] 3 OKPEMHUM CBSIIIEHHUKOM 1 3’SBUJIOCS y Cela ak YOTUPH BIacHUKU - [loToupkuit, Yonan-
cekuid, CyTkoBchkuii 1 JlacroBenpkuid. B 1616 potii ceno yxe Hajexano TpbOM BIaCHUKaM — AHJ-
piany fuemipcbkomy, migyamomy noaiibcbkoMmy Ta Kpumrody i Boiinexy KocakoBcbkum.

MicueBe HaceneHHs 3a0e31eduyBao CTIHKH eKOHOMIYHHI PO3BUTOK CeJla Ta 3aCeIeHHs Ho-
IO OKOJIMIIb 1 CTBOPEHHSI HOBUX CLJI, JIe 3T0/I0M HaJIaroJKyBajloch T'yTHE BUPOOHUIITBO, a caM Binb-

XOBElIb MEPENPOYBaBCs HMUIAXTOIO 3 PYK B PYKH SIK IPUOYTKOBE IMOCEJICHHS.
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