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APPROACHES TO TRANSLATION THAT ENSURE THE ADEQUATE
UNDERSTANDING OF THE TEXT

The multilingual world nowadays starts to resemble a global village, where
distance and space between the people are no longer measured by metric systems, but
are rather a relative matter due to the rapid development of technologies, sources and
means of communication, thus tightening the relations among cultures, nations and
languages, widening their frames and facilitating mutual understanding, tolerance and
respect.

Translation in this respect can no further be seen as a mere act of rendering the
words from one language into another, but as the act of mediating the cultures, guiding
the carriers of one language and culture into another.

Paul Ricoeur considers translation as an act where “two partners are connected
through the act of translating, the foreign — the term that covers the work, the author,
his language — and the reader, the recipient of the translated work. And, between the
two, the translator who passes on the whole message”. For successful translation to the
local, we must place ourselves in the foreign other’s shoes, acknowledging the other’s
existence as a thinking, feeling, constructing being and, simultaneously, our inability
to understand these constructions [7, 95]

The problem often arising in translating a text has something to do with cultural
differences of the two languages. The strategy used by the translator to overcome
cultural obstacles is determined by the ideology the translator has. A translator is faced
with two difficult choices: he will have an orientation towards the target reader or

maintain the source text with its various aspects [3, 124].
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Domestication and foreignization are strategies in translation, regarding the
degree to which translators make a text conform to the target culture. Domestication
brings the writer to the reader, but foreignization takes the reader to the writer.
Domestication designates the type of translation in which a transparent, fluent style is
adopted to minimize the strangeness of the foreign text for target language readers,
while foreignization means a target text is produced which deliberately breaks target
conventions by retaining something of the foreignness of the original [4, 7].

Foreignization in translation is useful to maintain the cultural reference of the
source text. The translator is forced to maintain the culture of the source text and on
the other hand he is not allowed to preserve ‘linguistic discourse’ [4, 8]. Foreignization
strategy can be paralleled with free translation, which holds that different languages
have different cultural connotations and forms of expression, and when the form
hinders translation, free translation should be applied. [1, 270].

By domestication, the source text becomes more accessible for the target language
reader, it reads more fluently; thus the translator remains “invisible” and offers the
reader the impression as if it were written in the target language, as if the translated
source text were part of the target culture. In Venuti’s view, this is rather dangerous as
it provides the target-language reader with the narcissistic experience of recognizing
their own culture in a cultural “other” [7, 98].

A language reflects the culture of a society, not only in its choice of vocabulary,
but also in its syntax and way of organizing ideas. In single context world, the author
communicates with the source text readers who share the same cultural background
knowledge with him/her. [6, 54] Therefore, they can co-operate with each other in the
process of communication quite harmoniously. But the process of translation often
breaks this harmony. Translation is displaced and disjoined communication [5, 68]. In
translation, the original text is deprived of its context and the information it carries is
encoded in an entirely different language with an entirely different context. The reader
may not be able to meet the expectation of the author, thus there comes information

gap [3, 24]. The translator’s job is to fill this gap and harmonize the communication.
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The translator is required to understand beliefs, attitudes, values, and the rules of
the SL audience in order to adequately understand the ST and faithfully translate it for
people who have a different set of beliefs, attitudes, values, and rules. And since each
language group has its own culturally specific features, that don’t have equivalents in
other languages the interpreter or translator should rely on the ways to create occasional
equivalents and to render equivalent-lacking units [2, 127]. That’s when the translator
has to decide, which strategy — domestication of foreignization— to apply. The most
common ways within the strategies are the following:

- using the long words- imitation in target language the forms of the SL word
combinations. Transcription of transliteration is exclusively understood by using
this technique;

- using a descriptive explanation to convey the meaning of the ST unit;

- transcription of transliteration and explication of their genuine nationally
specific meaning;

- translating componential parts and additional explanation of units of the
nationally-bound lexicon;

- using appropriate substitutes or semantic analogy, words with similar meaning,
which is extended to convey information;

- by ways of word for word translation;

- using all kinds of lexical transformation modifying the meaning of a SL word
[5, 69].

To conclude, the translator has at his hands a powerful tool of rendering cultural
realities in accordance with the readers’ needs and capacities as well as the
communicative needs and intentions of the author. Further investigations into the topic
seem fruitful in the aspect of researching the best mechanisms of rendering specific
cultural realities and equivalent-lacking units in various languages and the existence of
correspondences in the patterns of their translation.
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ADVERTISING TEXTS AND THEIR REPRODUCTION IN TRANSLATION

Nowadays, it is absolutely impossible to imagine any sphere of human activity

without such a phenomenon as advertising. Advertising is aimed at attracting public

attention to a phenomenon, product or service. The translation of an advertising text,

in contrast to the translation of fiction, in which the translator is obliged to convey the

artistic and aesthetic benefits of the original, differs slightly in form, linguistic means,

as well as a strong communicative orientation. In the process of translating such texts,

the translator has to solve both linguistic problems, due to differences in semantic
structure and features of two languages in the communication process, and problems

of sociolinguistic adaptation of the text.
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