Exextporne "/lep:xaBHe yOpasliHHS: YIO0CKOHA/IeHHSA Ta PO3BHTOR"

BKIIOUEHO J0 MEPENIKy HAYKOBHX (aXoBHX BHIAHB YKpaiHH 3 IHTaHB ACPXABHOIO YVIIPABIIHHA
(Kateropia «B», Hakas MigicTepcTBa OCBITH 1 HaykH YEpaind Big 28.12.2019 Nel643)
www.dy.nayka.com.ua | Ne 10 2020 p. | 29.10.2020

DOI: 10.32702/2307-2156-2020.10.33

YK 352.9:659.3

H. M. Maxnauosa,

K. e. H., 0oyeHm, 0oyeHm Kagheopu MeHeOHCMeHmy ma aOMIHICMPYBAHHS,
Binnuyvxuti mopzoeenvro-ekonomiunuii incmumym KHTEY
ORCID ID: 0000-0003-4634-2009
1. 1O. Cemenrox,

K. €. H., 00YeHm Kapeopu MeHeONCMEeHmy ma AOMIHICMpPY8aHHS,
Binnuyvxuti mopzoeenvro-ekonomiunuii incmumym KHTEY
ORCID ID: 0000-0002-9211-4907
A. A. Pemeniox,
3000y8a4 0CBIMHLO2O CMYNEHs «OaAKaANA8py,
Binnuyvxuti mopzoeenvro-ekonomiunuii incmumym KHTEY

ORCID ID: 0000-0002-2184-3184

AJJAIITALISL CBITOBUX TEHAEHII BPEHUHIY
TEPUTOPII 1O YKPATHCBLKHUX 3ANIUTIB

N. Makhnachova
PhD in Economics, Associate Professor,
Associate Professor of the Department of Management and Administration, VITE KNUTE
1. Semeniuk
PhD in Economics,
Senior Lecturer of the Department of Management and Administration, VITE KNUTE
Ya. Remeniuk
Candidate for a bachelors degree, VITE KNUTE

ADAPTATION OF GLOBAL TRENDS IN TERRITORIAL BRANDING TO UKRAINIAN
REQUIREMENTS

B cmammi Oocniodcyromscsi  cgimosi menoenyii  o6pendyeanus mepumopii. Ilpononyemuvcs
aoanmysamu Kpawji 3aKkOpOOHHI NPAKMUKYU 00 3anumis YKpaiHcbko2o cycnintecmea. Busnaueno, wjo
6 Vipaini axmyanvHicme npoOiemamuxu 00YMOBIIOEMbC AK Npoyecamu OeyeHmpanizayii 6
Yrpaini (cmeopennam OTI), mak i 3pocmarouor KOHKYPEeHYIED 8 yMo8ax 2nobanizayii ceimosoi
exoHoMiku. Tepumopii KOHKypYyIOmsb 3a CMEOpeHHs Haubiibl NpUueadIUBUX YMO8 NPONCUBAHHA MA
6edenus Oiznecy. OOIPYHMOBAHO, WO 2100ANbHUL PUHOK MEPUMOopii 3HAX00Umuvcs 8 Ccmaoii
AKMUBHO20 (hOPMYB8aHHA: Mi mepumopii, AKI nepuumu NOYHYMb UKopucmosygamu girocoiio ma
IHCmpymeHmu OpeHOuH2y 01 C8020 NOUYIOHYBAHHS MA NPOCYBAHHA, 0YOYMb MAMU KOHKYPEHMHI
nepeeazu nepeo MmMumu Mepumopisamu, AKi He NPUOiIAMb HANEHCHOI Y8acu PO36UMK) CBOEL
npusabausocmi. Hazonowerno, wo ona moeo, wob cmeopumu curbHuil Openo micma, nompioen
yinutl Habip ampubymis, Ha 6A3L AKUX MONCHA CHOPMYTI0BAMU NOZUMMUBHULL IMIOIC.

The article deals with the global trends in territory branding. It is proposed to adapt the best
foreign practices to the needs of the Ukrainian society. The article states that the relevance of the
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problem is determined both by the processes of decentralization in Ukraine and by the growing
competition in the context of world economy globalization. The territories compete to create the
most attractive living and business conditions. It is substantiated that the global market of
territories is in the stage of active formation: those territories that are the first to start using the
philosophy and tools of branding for their positioning and promotion will have competitive
advantages over those territories that do not pay due attention to the development of their
attractiveness. It is noted that in order to create a strong brand of a city, a whole set of attributes is
needed, on the basis of which a positive image can be formulated. It was determined that the
competition between territories is most obvious in the field of tourism and recreation. Tourism is
one of a limited number of industries that has hardly been affected during the global economic
crisis. International tourism is developing at a very high rate, its role in the economy of many
territories of different levels is constantly growing. At the same time, it is very important to take into
account the huge impact of traditional tourism on business tourism, and therefore on investors. Low
participating in the competition for attracting tourists means losing opportunities to attract
potential investors. It was noted that as a result of the coverage of the world community by the
Covid-19 pandemic, local tourism also comes out on top in many countries. It is noted that
branding of a territory can give preference to society and, accordingly, its further social and
economic development. It is determined that the territories that have formed their branding concept
expediently continued its implementation, using the entire toolkit for the formation and promotion
of branding. It is proposed to introduce the stages of territory branding into the strategic plan for
the development of a territorial community as the most adequate tool in modern conditions to
respond to the uncertainty of the external environment and the formation of a favorable local
business climate for the development of the economy, which will increase the competitiveness and
material and financial self-sufficiency of the territory instead of focusing on state aid.

Kniouoei cnosa: oOpenoune mepumopii; epomada; OeyeHmpanizayisi, CcoyiaibHO-eKOHOMIYHULL
PO3BUMOK, 2100AIbHA KOHKYDEHYIsL.

Key words: territory branding; community; decentralization; social and economic development;
global competition.

IocranoBka npo6semu. CTBOpeHHs OpeH/ly TepUTOPIi — OJIMH 31 CIIOCOOIB CTBOPEHHS IMIJKY W ITIIBUILIECHHS
PIBHSI «BII3HABAaHOCTI» MiCTa HOTr0 LUTBOBMMH T'pyIaMH: TYPHCTaMH, MiANPUEMISIMH, HOBUMH JKUTEISIMHU. [IeBHUM
YMHOM OpEHIVHI BHKOHYE «OCBITHIO» (YHKIiIO. 32 HOro JOMOMOTOI0 YCiM pO3IOBIJalOTh MO YHIKaJbHI MicTa i
3pemToro  (OPMYIOTH iX IHBECTHHIHHY 1 TypHUCTHUHY mpuBabnuBicTh. lLle cBoepigHa po3mMpeHa KOHIEIIis
(¢opMyBaHHS IMIIKYy MiCTa, Ha CTBOPCHHSA SKOTO BIUTMBAIOTh CaMi TOPOISHH, ICTOPHYHE MUHYJE, PO3BHTOK
iHppactpykTypu [1].

Bpennuar Tepuropii HEBiA €MHHI BiJl TPOIECIB MiABHUIICHHS WOTO KOHKYPEHTOCIPOMOXHOCTI, OCKINBKH
OpeH/ 3a CBOEIO MPHUPOIOI0 € IEMOHCTPAIli€l0 KOHKYPEHTHUX IepeBar i, BiANOBigHO, Oinpmioi BapTocTi. YnMm Oinbiie
TEPHUTOPisl 34aTHA 3aJyYHTH 30BHIIIHI pecypcH, TpaHCHOPMYBaTH iX Ta CTBOPUTH HPOIYKT, THM e(peKTHBHIMmIA ii
KUTTERIIIbHICTE. ChOTOHI TEPUTOpiaTbHAN OpPEeHIMHT — Ie MiJIECTIPIMOBAaHUHA mporec (OpMyBaHHS, Ipe3eHTamii i
MPOCYBaHHSI [IEBHOT TEPUTOPIi Ha CBITOBOMY PHHKY SIK HOro KOHKYPEHTO3/1aTHOT Ta JIKBIHOI OJIMHHUIII.

®dopMyBaHHS TEPUTOPIAIBLHOrO OpeHy Oe3MocepeHbO OB’ I3aHe 13 3aBIAHHIMH, 110 BHPIIIYIOTHCS Ha PiBHI
PO3pPOOKH KOMIUIEKCHUX TPOIrpaM COLIaIbHO-€KOHOMIYHOTO PO3BHTKY DPErioHy, a TaKoXX po3poOiieHuil OpeHa mae
Y3rOJUKYBATUCS 31 CTPATEri€l0 PO3BUTKY TEPHUTOPIl Ta CHPHUATH MICIEBOMY PO3BHUTKY. B ymoBax nemneHtpanizauii B
VYkpaiHi mpocyBaHHs TEPUTOPIii Ta iX yCHIIIHUN PO3BUTOK € HA/I3BUYAHHO aKTyalbHHM.

AHaui3 ocraHHix gocaimkens i myOuaikaniii. [Ipobnemu Teopii, MeTomoIOrii, MPAKTUKH TEPUTOPiaIHHOTO
OpeHIyBaHHS Ta MapKeTHHTY TEPUTOPiA OOIPyHTOBaHI B Mpallsix BITYM3HIHMX aBTOpiB: Bisranosa /I.B, Kussesoi I.B.,
leBuosoi O.B, JlaBpoBa A.H, [Taukpyxina A.Il, [Ipusapuuxosoi L.1O., ITonosa A.B, Cauyka T.B., CmuproBoi T.A.,
Cracs A. ta iH. OgHak, BUBYCHHS 3apyOiKHOTO IOCBIAy Ta MOTO amamTallisi A0 YKpPAlHCBKHX peaill 3aJHIacThCs
JMHAMIYHUM TIPOIIECOM Ta HOTpeOye T0JaTKOBOI yBar.

Merto10 cTaTTi € HayKOBE OOTPYHTYBaHHs OpEHAWHTY TEPUTOPIHM Ta amamTarmist Kpamux 3apyOiKHUX MMPAKTHK
JI0 3aIUTIB Ta TOTPeO YKPaiHCHKOTO CyCIiIbCTBA.

OcHoBHI pe3yabTaTH [JOCHiIKeHHSl. AKXTyami3amis TUTaHHA OpeHIyBaHHA TepuTopii B YKpaiHi
00yMOBITIOETECSI HACTYIHHMH TEHACHIISIMH. 3pOcTaioda KOHKYPEHISI B yMOBax TJo0aji3arii CBITOBOi €KOHOMIKH.
Tepuropii KOHKYpYIOTh 32 CTBOPEHHS HaWOLIbII MPHUBAOJIMBUX YMOB IPOXXHMBaHHS Ta BeleHHs OizHecy. DakTHUUHO,



rII00aIbHAN PUHOK TEPUTOPIH 3HAXOJMTHCS B CTalii aKTUBHOTO ()OPMYBAaHHS: Ti TEPUTOPIi, SKi MEPUIMMHU MOYHYTh
BUKOPHUCTOBYBaTH (Piiocodito Ta IHCTPYMEHTH OpEHIUHTY JJIsi CBOTO MO3MLIOHYBAaHHs Ta MPOCYBaHHS, OyAyTh MaTh
KOHKYPEHTHI IIepeBaru nepej THMH TePUTOPISIMH, SIKI He IPUIUISIOTh HAJIEKHOI yBark pO3BUTKY CBOET MPUBAOIMBOCTI.
Tak, nocmimkeHHs 3apyOiKHHMX (axiBLiB 3acBiAYYIOTh, IO B YMOBax [IJio0ajii3alii CBITOBOrO ToOCHOJapcTBa
KOHKYPCHIIiS 3 JIOKAJbHOTO PiBHS MEpeilia Ha riIo0aNbHUH, TepUTOpii HAPOIIYIOTh KOHKYPCHIIIO OJUH 3 OJHUM 3a
3aJy4eHHsT TYPHCTIB, IHBECTOpIB, KOMIIaHIi, HOBHX O>XHTENIB i BHUCOKOKBadipikoBaHoi poOouoi cmmu. Skmo y
MHUHYJIOMY OCHOBHHMH KOHKYPEHTaMH BB)KAJINCSI KOMIaHii (Oprasizarii, minprueMcTBa), 110 BUPOOIISIOTh OJHOTHUITHI
MIPOXYKTHU 1 PO3TAIIOBaHI B OJHHUX reorpadivHUX 30HaX, TO B yMOBax riodaiizamii KOHKypYIOTb MK COOOI0 He JuIIe
KOMMaHii, ane i periorn. Tepuropii B Cy4acHOMY CBiTi KOHKYPYIOTh 3a 3allydeHHS 0OMekeHuX pecypcis. [Ipu mpomy
Bce Oumpmma dacTwHa pecypciB ((iHaHcOBHX, iH(GOpPMAMIHHUX, MaTepialbHO-TEXHIYHUX, IIOJACHKHIX) CTalOTh
JIepiUTHIME, 0COOTHBO BUCOKOKBaTi(pikoBaHA poOoya criia i KpeaTHBHHUN KiIac.

3pocratoya KOHKYPEHIIS 3MYIIye TEPHUTOpii BHAaBaTHUCS 1O BUKOPHUCTAHHS I1HCTPYMEHTIB OpeHIUHTY,
HapOIyBaTH BUTPATH Ha MPOCYBaHHA OpeHmy Teputopii. Hampukman, agminictpariss beprina Butpauae mopoky Ha
OpeHJMHT MiCTa 5 MJIH. €BpO. bpeHn sik HemaTepiajbHUIl aKTUB CTBOPIOE MApKETHHTOBHI MOTEHIian Tepuropii Ta il
JIOZIATKOBY I[IHHICTh B OYax CIIOXKHMBAYiB, 110, MO-TEpIIe, A03BOJsIE MPoiH(GOPMyBaTH MOTEHLIHHNUX CIIOKHBAYIB TPO
nepeBaru TepUTOpil 1, MO-apyre, poOUTH i OLIBII NMPUBAOIMBOIO Y MOPIBHSHI 3 TepUTOpisIMHU-KOHKYpeHTamu. 11{o6
CTBOPUTH CWIBHMH OpeHJ Micra, moTpibeH winuii Habip aTpuOyTiB, siKi Mae MicTo, 1 Ha 0a3l SIKMX MOXHa
cOpMyJIIOBaTH MO3UTHBHUI iMi/K. Bianum J0CBiIOM moeqHaHHS TakWX aTpHOYTIB Ta CTparerii po3BHTKY OpeHmy
MoxxHa HazBath Akkpy (I"ana), bapcenony (Icmanis), Kyana-JIymnyp (Maxnaiisis) [2].

KonkypeHmiss MiXk TepUTOpISIMH HaHOLIbII O4YeBHAHA Y cdepi Typu3My Ta BIANOYMHKY. TYpH3M € OJHI€IO 3
00MesKeHOT KUIBKOCTI Tairy3ei, sika IPaKTHYHO HE MOCTPaXkKAaia B MEpioJl CBITOBOI €KOHOMIYHOT Kpu3u. MiKHapoJHHH
TypH3M PO3BHUBAETHCS JIy’KE BUCOKMMH TEMIIAMH, HOTO pOJIb B €KOHOMIIl 0araTboX TEpUTOPiil pi3HOTO PiBHS MOCTIHHO
3pocrae. IIpy 1boMy CITiJi BpaxOBYBaTH BEJIWYE3HMI BIUIMB TPaJULIHHOTO TypH3My Ha IUIOBHH TypU3M, a OTXKe, Ha
3airy4eHHs iHBecTopiB. He OpaTn y4acTh B KOHKYPEHIIii 32 3aTy4eHHs TYPUCTIB — II¢ 03Ha4Ya€ BTPATUTH MOMKIIMBOCTI 11O
3aJy9YCHHIO IOTEHIIIHUX IHBECTOPIB.

Ha mamy mymKy, cimif 3BepHYTH yBary Ha aKTHBi3allil0 BHUKOPHCTaHHS KOHICIIi OPEeHIUHTY TEpUTOpii B
Vkpaini. Posrasmatoun nocBin ¢gopMmyBaHHA Ta YOpaBIiHHA OpeHIaMH B peTioHax YKpaiHH CiI 3a3HAYWTH, IO
OUTBIIICTE perioHiB YKpaiHU CTaay OpeHIaMH He B IpOIeci MiIECIPSMOBAHMUX CKOHIICHTPOBAHHUX 3YCHIIb peajri3aril
KOHILIENIii OpEeHIUHTY, a B Pe3yJIbTaTi ICTOPUYHOTO Ta KyJIbTypHOro po3Butky (JIbBiB, Oneca, [lonrasa). Onnak, cmifg
BIZI3HAYMTH, L0 JIEKUIbKa PETIOHIB y)Ke NpPEe3eHTYBalM HOBY KOHIeNmito Openay. Tak, Hampukial, HOBOCTBOPEHI
openau Binnuni «Micto inei», XapkoBa «Smart city», Kpuoro Pory «MicTo T0BKXHHOIO B KUTTsD», a Takok Kuesa
«MicTo, 1e BCe MOYMHAETHCS». YCI BKa3aHI MiCTa BHU3HAYWIM CBOKO HIllly, HANPHUKIAA, XapKiB poOUThH aKICHT Ha
iHpOpMaLiFHIX TEXHOJIOTISIX, PO3BUTKY Hayku. Kpusuii Pir — HaiimoBume micto y €Bpormi 3a mpoTshKHICTIO (Horo
noBxnHa 126 xm). KniB mo3umnionye cebe sIK MepIIOOCHOBY y 3HaHOMCTBI 3 YKpaiHOIO, Ha 1MOYaTKy Kap'epu, Oi3Hecy,
POMaHTHYHHX BiJTHOCHH. BiHHHIIT — MiCTO, IKE MOTHBY€, HQ/IMXA€E Ta BEAE /10 YCIIiXY.

Xou OpeHAWHT TEpUTOPil Y CHOTOACHHI HE JIWIIC IHHOBAIMIWHE MOHATTSA, a )KUTTEBA HEOOXITHICTh TEPHUTOPIH,
e He BCi HACEJIeHI IMyHKTH CTBOPHIIN KOHIIEMIII0 cBOiX OpeHxiB. Ha Hamry myMKy, BapTo BHECTH eTamu OpeHIyBaHHS
TEpPHUTOpPii B CTpPATETiUuHUIl IJIaH PO3BUTKY TEPUTOPIATBHOI TpOMaa SK HAWOUIBII aJeKBAaTHHH B CYYaCHHX yMOBaX
IHCTpYMEHT pearyBaHHS Ha HEBH3HAYCHICTh 30BHIIIHBOTO CEpelOBUIIA i (JOpPMyBaHHS CIPHUATIUBOTO IS PO3BHUTKY
€KOHOMIKM MICIIEBOI'O JIJIOBOTO KIIIMAaTy, MIO JO3BOJISE MIiJBUIIUTH KOHKYPEHTOCIIPOMOXXHICTh 1 MaTepiajbHO-
(hiHaHCOBY CaMOJIOCTATHICTh TEPUTOPIi 3aMiCTh OpiEHTALlIl Ha IepXaBHY JAomoMory [4].

Cinbschki TepuTOpii sIK 00’€KT OpeHOWHTY iAeHTHU(IKYIOTBCS SIK arpoeKOoCHCTeMa, €KOHOMIYHHMH MpOCTip,
coliajibHe CepeZoBHIIe, MEHTAIBHIH 00pas3; sIK MPUPOJHI Ta COLIaIbHO-TIPOCTOPOBI YTBOPEHHS, IO CKIAIAI0ThCS 3
TepUTOpiii 0a30BOro, pailOHHOIrO, pErioHAJLHOIO Ta 3arajbHOJCPKABHOTO PIBHIB 1 TMPEJACTABJICHI iX TaKHUMU
PI3HOBU/IAMH: THIIOBO CUILCHKUMH (arpapHUMHK) TEPUTOPISIMH; MEPEXiTHUMH, «3MIIIAHUMH» TEPUTOPISMHU (CLIBCHKI
yp0OaHi30BaHi 30HU # apealiy, «arpapHi» MicTa); TEPUTOPISIMHU 31 CIEIiaIbHAM PEXXUMOM (PYyHKIIOHYBaHHS (03/10POBYO-
pekpeatiiiti, PUKOPIOHHI, TIPCHKI); sKi KiIacu(iKyIOThCs 3a IEBHUMH THUIIAMH, a TAKOX BiPI3HIIOTHCS MK CO00I0 32
PETIOHATHHOIO T THIIOK crierudikoro [4].

BaxnmBo BiA3HAYMTH, IO TEPHUTOPIAM, SKi CHOPMYBAIM CBOK KOHIENIIO OpEeHIWHTY IOIIBHO
NPOJOBKYBAIH ii pealizamilo, BAKOPHCTOBYIOUH YBECh IHCTpyMEHTapii opMyBaHHS Ta NPOCYBaHHS OpSHIHMHTY, X04a
B YKpaiHi IIe CyIPOBOUKY€ETHCSI HACTYITHIMH ITPOOIeMaMH:

1) TpuBanmii Ta 3aTSHKHUI MIPOIIEC TPOBEACHHS pedopM;

2) 3acTOCYBaHHS KOHIIENIIi{ OpEeHANHTY TePUTOPii 3BOAUTHCS JHIIE 10 (YOPMYBaHHS JIOTOTHITY Ta CIOTaHY;

3) OpeHIUHT HE BPaXOBYEThHCS B COI[IaJIbHO-€KOHOMIYHOMY PO3BHUTKY PETiOHIB SIK HEMarepialbHUI aKTUB, 10
MOXe MPUHOCUTH NpUOyTKU. Take oOMexKeHe BUKOPUCTAHHSI KOHIIETIIT OpeHANHrYy perioHaMy YKpaiHH JJO3BOJISIE HaM
PO3IIISIaTH MiHATY MPOOJIEMy B TEOPETUYHHUX aCMEKTax, sSKi MOXKYTb OyTH €(pEeKTUBHO IMIUIEMEHTOBaHI B MPAKTHKY
[7].

TakuM 4MHOM, HEOOXiTHICTH PO3BHUTKY OpEHIUHTY MOCHIIIOETHCS 1€ W MOTPe0OI0 B MiATPUMIN MiCIIEBUX
BUPOOHHKIB TOBapiB 1 MOCIYT, OCOOJIMBO IPH EKCIOPTi iX TOBapiB 3a MEXi TEPUTOPil, a TAKOXK 3a KOpAOH. [IpakTnka
PO3BHTKY HiIIPHEMHHIITBA KOHCTATYE, 10 OpeH I MicueBocTi (KpaiHH, 001acTi, MicTa) TICHO 1MOB’s3aHUH 3 OpeHIaMu
TOBapiB, sIKi Ha HIH BHUTOTOBJISIOTHCS, HAIPHUKIAA, BITYM3HSAHI TOBapu Ta mnociyrd: Mwupropox (Mwupropoacbka
MiHepanbHa Boaa), Binauns (Hewmipos), JIeBiB (JIbBiBCchbKa KaBa); 3apyOikHi: SmoHchka TexHika, llIBeitmapchbki
TOJMHHUKY, BeHeriancbke ckio. BHACTIIOK OXOIUICHHS CBITOBOI cIibHOTH maHAeMielo Koin-19, Ha mepine micie B



0aratbOX KpalHaX BUXOIUTh TaKOX MICLEBHI Typu3M. BpeHIUHr TepuTopii MOXe HamaTu IepeBary rpomaii Tta
BIZIMOBITHO 11 MOJIJIBIIIOMY COLIaTbHO-EKOHOMIYHOMY PO3BHTKY.
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